
 

Boomtown's award-winning campaign raises awareness
on hypertension

Boomtown recently won a Pendoring Craft Certificate at the annual Pendoring Awards, held in Johannesburg, for its
ingenious and interactive advert for Circular Health, titled the Silent Killer, created to increase awareness around
Hypertension (high blood pressure).

Boomtown was briefed by Circular Health, a medical practice, to create an engaging campaign that would raise awareness
around the overlooked yet deadly medical condition known as Hypertension.

Hypertension is often disregarded and overlooked, even though it was identified in the World Health Organisation report as
the number one contributing factor to deaths around the world. An estimated 40% of people over the age of 25 have
hypertension, 75% of which are untreated.

Circular Health wanted a piece of communication that educated their patients about the risks of hypertension and the
importance of knowing their score.

To educate the public on this fatal ‘silent killer’, as it is nicknamed, the Boomtown creative team created a three-dimensional
interactive poster with a blood pressure pump. When the blood pressure pump was used, the poster slowly filled with fake
blood revealing a hard-hitting message.

The awareness campaign was carried out at Circular Health, where nurses performed free blood pressure tests and
provided information about the condition.

“Few people understand the health risks that hypertension holds and that is why it is important to bring attention to it,”
remarks Boomtown MD and Executive Creative Director, Andrew MacKenzie.

“The message which appeared in fake blood can be read from top to bottom or bottom-up. By being able to read the
message in reverse, the opposite meaning becomes true and reflects the reversible nature of hypertension,” adds
MacKenzie.
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The creative team behind the work included:

“During the campaign, over 85% of patients who were tested didn’t know that the effects of hypertension can be reversed.
This figure reveals how little people know about hypertension,” remarks Dr Nicolas Thackwray, Circular Health.

“When you consider that 40% of people over 25 suffer from hypertension and that 50% don’t know they have the condition,
it’s easy to see why it’s a silent killer.”

Firdous Osman joins Boomtown as MD 9 Feb 2024

Boomtown graphic designer makes it a hat-trick for Brands & Branding 31 Oct 2023

Boomtown Johannesburg wins first gold Loerie 12 Oct 2023

Bokomo launches TVC amid evolved brand positioning 18 Aug 2023

Out of the mouths of interns 19 Jul 2023

Boomtown

We are an independent strategic brand agency that specialises in creative brand design, integrated
communications, and digital marketing.
Profile | News | Contact | Twitter | RSS Feed

 
For more, visit: https://www.bizcommunity.com

Agency Art Directors, Meagan Viljoen and Jesse Sharkie
Copywriter, Wessel Stoltz
Creative Director, Hilton Mashonga
Executive Creative Director, Andrew Mackenzie
Production Company, Carved Unlimited

https://www.bizcommunity.com/article/firdous-osman-joins-boomtown-as-md-012235a
https://www.bizcommunity.com/Article/196/82/243333.html
https://www.bizcommunity.com/Article/196/614/242717.html
https://www.bizcommunity.com/Article/196/12/241119.html
https://www.bizcommunity.com/Article/196/98/240287.html
https://www.bizcommunity.co.zm/PressOffice/Boomtown
https://www.bizcommunity.co.zm/PressOffice/Boomtown
https://www.bizcommunity.co.zm/PressOffice/AboutUs.aspx?i=197022&cid=197022
https://www.bizcommunity.co.zm/PressOffice/Boomtown
https://www.bizcommunity.co.zm/PressOffice/Contact.aspx?i=197022&cid=197022
http://www.twitter.com/boomtownsa
https://www.bizcommunity.co.zm/AboutRSS/237/1/consumer-0/cid-197022/provid-0/s-/sm-.html

	Boomtown's award-winning campaign raises awareness on hypertension
	Boomtown


