
 

Amasa Ignite Forum to explore the impact of fake content
on consumers, publishers and brands

RSVP now to secure your place on Wednesday, 3 July 2019, Sandton

click to enlarge

As the power and influence of digital communication increases, so does the negative impact of false content.

While the deliberate invention of fake stories to amuse or mislead is as old as society itself, the advent of social media has
changed the playing field forever. Now truth and fiction can be presented in such similar ways that they can become almost
impossible to tell apart. And with more people than ever accessing the news through social media, more of them are seeing
– and sometimes believing – information that is not only inaccurate, but actually fabricated.

A recent study conducted at Northeastern University in Boston and published in Science, has shown that, while it is almost
impossible to quantify exposure to fake content, the problem is big. This is partly because it is amplified – and sometimes
even created – by publications with inadequate editorial processes. This means that the only way in which readers can sort
the good from the bad and the ugly is to know which sources to trust.

Amasa (the Advertising and Media Association of South Africa) has identified the impact of false content as one of the
greatest threats to media credibility, both at present and in the long term. An important strategic objective is therefore to
equip media stakeholders across the board with the knowledge they need to identify and deal with it as effectively as
possible.

The Amasa Ignite Forum, a premier forum for discussion about issues of importance to the advertising and media
industries, will therefore be hosting a debate entitled “The impact of fake content on consumers, publishers and brands” on
Wednesday, 3 July 2019 in Sandton. This will be followed by a networking event at which participants will be able to share
and discuss their experiences of encountering and having had to deal with false content.

Join thought leaders in the fields of publishing, communications and brands to discuss the nature of the threat, the way in
which it impacts on consumers, the ways in which it can affect brand reputation, how it is evolving, and how best to manage
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the risk it presents.

Panelists include:

Tickets to the debate are free but limited, so book now to secure your place.

FORUM DETAILS:

E-commerce landscape in SA - Insights and trends for marketers? 1 Dec 2021

Amasa forum event is back at the normal venue: Advertising spend is up - has the industry turned the
corner? 9 Nov 2021

Amasa Media Management in Brand Building online course with Vega School: 1 July-9 September 2021 18

May 2021

Amasa presents She Leads. She Empowers. The Unique Qualities of Women Leadership - 31 August
4.30pm 28 Aug 2020

Amasa Ignite Webinar Forum - Purpose-driven conscious marketing 28 Jul 2020

Amasa

The Advertising Media Association of South Africa's primary focus is the education of people with an interest in
the media, marketing and advertising industry.
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Daniel Munslow, Founder MCC consulting
Wayne Bishop, PHD Media
Nkateko Mongwe, Vodacom
Fatima Ouanssaidi, OnPoint PR
Colson Mothoagae, The OddNumber
Chris Louw, Hive Digital Media

Date: Wednesday 3 July 2019
Time: 4.30pm to 6pm, followed by a networking event
Venue: Ster Kinekor Head Office, 185 Katherine Street, Sandton
RSVP to Andrew Maluleka @ moc.liamg@asamatawerdna
Free Entry
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