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Unmissable day of creative inspiration at Loeries seminar

“The best creatives in the world inspiring the best creatives in the region.” That's how Fahmeeda Cassim Surtee, Marketing
& Sales Director DStv Media Sales, describes the DStv Seminar of Creativity during Loeries Creative Week in Durban on
Friday, 18 August.

Now in its fifth year, the seminar is a highlight of Loeries Creative Week for everyone across the industry.

“This is the only opportunity of its kind for our local creative community to be directly exposed to such international thought
leaders. We’re thrilled to continue to host some of the world’s leading creative minds at our seminar,” says Andrew Human,
CEO of Loeries Africa Middle East. “There is no other seminar in our region that hosts seven world-class speakers of this
calibre all on one day.”

This year’s speaker line-up includes:
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Götz Ulmer, Chief Creative Officer, Jung Von Matt, Hamburg, Germany. His
clients include Vodafone, MINI, eBay, Audi and Mercedes and international
judging includes Cannes, OneShow, DA&D, and Clio.

Keith Cartwright, Executive Creative Director, BSSP, California, USA. Keith was
responsible for the gender-busting #keepbuilding Lego campaign, the most viewed
commercial in Lego’s history, and the “Become Legendary” campaign which
helped Jordan reach US$ 1B in sales for the first time in its history.

Luc-Olivier ‘Luco’ Marquet, CEO, Unilever South Africa joined Unilever from the
L’Oreal group with 23 years of FMCG experience, having worked in brand
building and brand development, customer development and travel retail. He has
worked in Europe, the Americas and, most recently in West Africa’s developing
and emerging markets for Unilever.

Markus Maczey, Chief Creative Officer, Plan.Net Group, Munich, Germany, was
one of the first creative brand communicators in the digital sphere and now takes
his place as a leading digital thinker on an international level.

Pum Lefebure, Co-Founder and Chief Creative Officer, Design Army,
Washington DC; Board Director, The One Club, New York, USA. Named in
Adweek's Creative100 in 2016, Graphic Design USA’s Top 50 People to Watch,
and as a Rising Star by the Washington Business Journal's Women Who Mean
Business.

Tea Uglow, Creative Director of Google’s Creative Lab based in Sydney, has
been with Google since 2006, pioneering its Creative Labs in Europe and Asia
Pacific. Her work centres on enabling artists, writers and performers to
experiment with new ways of using digital technology to augment traditional
methods. She speaks on innovation and digital futures around the world; her 2015
TEDx talk has 1.5M+ views.

https://www.bizcommunity.com/
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Luc-Olivier ‘Luco’ Marquet

Seating at the seminar is limited and delegates are advised to secure their seats as
soon as possible. More info on Loeries Creative Week can be found on loeries.com.

About Loeries Africa Middle East

The Loeries, a non-profit company, is Africa and the Middle East’s premiere initiative
that recognises, rewards, inspires and fosters creative excellence in the brand
communication industry. As the highest accolade for creativity and innovation across our region, the Loeries® promotes
and supports creativity by helping marketers, agencies and consumers appreciate the value of ideas and fresh thinking.

Culminating in the biggest creative gathering in Africa and the Middle East, Loeries® Creative Week™ Durban brings
together the best innovative minds from our industry for a festival of networking, inspiring minds and recognising great
work.

Our region's creative economy is world-class and has great potential to grow and to offer employment both to our talented
youth. The growth occurring throughout Africa and the Middle East is very exciting, and a major focus of the Loeries® is to
increase the standard of brand communication in the region.

Major Partners of the Loeries 2017

Tourism KwaZulu-Natal (TKZN), The Department of Economic Development, Tourism and Environmental Affairs, KwaZulu-
Natal Province (EDTEA), eThekwini Municipality – Durban Tourism, DStv Media Sales.

Category Partners

AB InBev, Accenture, Channel O, Facebook, Gagasi FM, Google, JCDecaux, SANBS, The Times, Unilever South Africa,
Woolworths.

Additional Partners and Official Suppliers

AAA School of Advertising, Antalis South Africa, Aon South Africa, Association of Practitioners in Advertising, Backsberg,
BEE Online, Circus Circus Beach Café, DDB South Africa, First Source, Fresh RSVP Guest Logistics, Funk Productions,
Gallo Images, Graphica, Grid Worldwide, HelloCrowd, Hetzner, Multiprint Litho, Lingo Communications, Newsclip, Paygate,
Paul Shiakallis Photography, Rocketseed, Scan Display, Shift Social Development, South African Airways, Total Exposure,
Tsogo Sun, Vega School, VQI.

Official Media Partners

Between 10and5, Bizcommunity.com, Book of Swag, Campaign Middle East, CliffCentral.com, Coloribus Advertising
Archive, Design Times, Film & Event Media, Goliath and Goliath, iDidTht.com, Leading Architecture and Design, Marketing
Edge Nigeria, Marketing Africa, Media Update, The Redzone, YouTube.

 
For more, visit: https://www.bizcommunity.com

Weera Saad, Head of Creative Shop, Facebook: MEA, inspires and drives
innovative ideas to help unlock the creative power of Facebook on her quest to
scale up the platform and deliver powerful stories from the region. Her award-
winning 20-year advertising background culminated in Executive Director
Strategic Planning at DDB and BBDO across the MEA region.

https://loeries.com
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