
 

Hugo Boss rebrands, partners with African TikToker
Khaby Lame

As part of its growth strategy, fashion company Hugo Boss has revealed a refreshed brand identity and simultaneously
launched two star-studded global campaigns, one of which features Senegalese-born TikTok star Khaby Lame.

https://www.bizcommunity.com/


Khaby Lame and Kendall Jenner in #BeYourOwnBOSS campaign.
Source Hugo Boss



After almost 50 years, the group has introduced a new logo for its core brand Boss, combined with a 360-degree brand



renewal that encompasses all customer contact points. The Hugo brand image has also had a new look since the last logo
adjustment in the early 1990s. Both logos were redesigned to feature a more expressive graphic font, "for a more
contemporary look and feel and a more memorable visual experience," the brand explained.

With the more modern brand identity, which is part of the company's 'Claim 5' growth strategy, both Boss and Hugo are
being aimed at a younger and more global target group. The entire collection design, store concepts and omnichannel
brand experience will be aligned towards a more playful and casual aesthetic while remaining true to the brand promise of
excellent clothing, according to the company.

“The brand renewal and the launch of the high-calibre campaigns are the beginning of a new era for Boss and Hugo.
We want to inspire new and younger target groups and turn them into fans of our brands. Both campaigns are therefore
an important step towards our goal of further increasing brand relevance and becoming a global top 100 brand in the
coming years," said Daniel Grieder, CEO of Hugo Boss AG.

The online store hugoboss.com was also revised and made more attractive for customers. The fashion brand said it added
numerous images, videos and inspirational content to provide insights into the new product world and make shopping an
experience. The improved usability supports the growth of the online business. Further digital and omnichannel services will
also be added in the course of 2022.

In tandem with the brand identity reveal was the launch of two global, star-studded campaigns for the Boss and Hugo
brands.
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A post shared by BOSS (@boss)
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#BeYourOwnBOSS

The social-first #BeYourOwnBOSS campaign was shot by fashion photographer Mikael Jansson at various locations
around the world. The campaign features TikTok star Khaby Lame; models Kendall Jenner, Hailey Bieber and Joan Smalls;
rapper Future; South Korean singer and actor Lee Min-ho; professional boxer Anthony Joshua; Italian tennis champion
Matteo Berrettini; and German runner Alica Schmidt.

Future in #BeYourOwnBOSS. Source: Hugo Boss

The global campaign is being complemented by a variety of social-first content, behind-the-scenes, stories, short videos
and a podcast series. It can be experienced worldwide, above all in social media and through large-format outdoor
advertising in 35 major cities.

Khaby Lame partnership

Boss also announced a strategic partnership with Senegalese-born social media influencer Khaby Lame. This made its
runway debut on Boss at an event at Milan Fashion Week, with 4 billion views in just four days, and Lame has now also
been signed up as a brand ambassador of the fashion brand. The collaboration includes two co-designed capsule
collections.
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Lame has been active on social media since March 2020. He started there in the early days of the pandemic after losing
his job at a northern Italian industrial factory in Chivasso, Turin. In his videos, he emphasises the simplicity of everyday
life with his characteristic hand gesture. Lame has more than 66 million followers on Instagram and over 128 million on
TikTok. This makes his TikTok account the second most followed worldwide.

#HowDoYouHUGO

The fashion company's second campaign, dubbed #HowDoYouHUGO, features South Sudanese top model Adut Akech,
rappers Big Matthew, Saint Jhn, and American dancer Maddie Ziegler. An actual couple in real life, this is the very first
time Akech and Saint Jhn are featured together in a campaign.

View this post on Instagram

A post shared by Khaby Lame (@khaby00)
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Adut Akech and Saint Jhn in #HowDoYouHUGO. Source: Supplied

In addition to the global campaign imagery, different social-first content layers connected to the worlds of dance and music
have been produced in the form of behind the scenes, interviews and TikTok challenges. This 360-degree campaign is
being activated across all channels, leading with TikTok, as well as with guerilla marketing, painted murals, and bus and
tram coverage in several cities across the globe.

Brand face Big Matthew and TikTok creator Vik White, choreographed a dance challenge, #HowDoYouHUGO, which is
being amplified by 60 TikTok creators to create buzz and engagement across these platforms.
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