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Ornico launches the 2nd annual edition of the SA PR
Measurement Landscape Report

Ornico launched the second edition of the annual the SA PR Measurement Landscape Report on 24 November 2023 during
a webinar featuring local and global public relations and communication experts.
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This research, undertaken in partnership with Dr Tersia Landsberg Boshoff (PhD), provides a comprehensive overview of
the evolution of public relations (PR) in South Africa, focusing on Practitioner and Practice Demographics, Practitioner
Roles, Measurement and Evaluation Practice, Measurement Maturity, and Reporting. This year's report extended its scope
to include an exploration of Atrtificial Intelligence (Al) utilisation in PR measurement and evaluation. Some high-level findings
include:

Measurement trends and challenges:

While agency practitioners lead in awareness of best practices, in-house practitioners still lag in formal measurement
processes. Budget allocation remains a top challenge, presenting an opportunity for practitioners to leverage Al and
automation to overcome constraints in the coming year.

Output-level metrics and measurement maturity:

South African communication practices have historically favoured output-level metrics, and in 2023, this trend continued.
The study underscores the importance of measurement maturity, linking it to strategic alignment and noting a significant
decrease in measuring tone and sentiment alongside media frequency, likely due to budget and resource restraints.

Measurement metrics and Al adoption:

The study observed a positive shift away from advertising value equivalency (AVEs) as a standalone metric, with
practitioners rather now incorporating it into a mix of more meaningful metrics. The exploration of Al usage in South African
PR reveals a baseline of 29% with no intention of using Artificial Intelligence tools.

Dr Landsberg Boshoff believes that: “Those not planning on using Al in their PR practices might be losing out on some
significant benefits that others are already enjoying. Practitioners using Al in 2023 are using it in ways that appear to
bridge their own reported challenges — they report that their main benefits from using it are saving time, reducing cost, and
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improving efficiency. This mirrors the top-reported challenges — budget restraints, resource restraints, and time restraints.

The local findings plus international trends were discussed by a panel which included international communication experts
such as Richard Bagnall (co-managing partner of CARMA, chair of AMEC 2016-2022), Nicholas Leong (DHL Group in
Asia-Pacific) and local professionals such as Gopolang Peme (communications manager at Rand Mutual).

Bagnall made the point that it is increasingly important for communicators to not just report on their activities, but also on
the value these activities bring to an organisation. In an increasingly turbulent world with many associated risks,
communicators face the risk of becoming redundant if they cannot illustrate the importance of their work.

The report and webinar discussion formed part of the International Association for the Measurement and Evaluation of
Communication’s (AMEC) annual Measurement Month. This global initiative, running throughout November, is designed to
educate communication and public relations practitioners on the latest best practices in measuring the effectiveness of their
strategies.

To download a free copy of the research please visit:
https://ornico.co/2023/11/24/the-sa-pr-measurement-landscape-report-2023/

To view the webinar discussion please visit:

https://www.youtube.com/watch?v=IJYsvI7THTCQ&t=69s

Ornico unveils financial services insights from 2023 30 vay 2024

Provide your insights for the 2024 Social Media Landscape Research 6 \viay 2024

Ornico celebrates win at the Global AMEC Awards 2023 29 Nov 2023

Ornico launches the 2nd annual edition of the SA PR Measurement Landscape Report 2snov2023
Ornico launch webinar: 2nd annual edition of the SA PR Landscape Report 16 nov2023

Ornico

Ornico provides brand, media and reputational intelligence and research to provide an independent view of

@Orn ICO brand performance. Gain the competitive edge by making strategic marketing and communications

decisions to outsmart the competition.
Profile | News | Contact | Twitter | Facebook | RSS Feed

For more, visit: https://www.bizcommunity.com


https://ornico.co/2023/11/24/the-sa-pr-measurement-landscape-report-2023/
https://www.youtube.com/watch?v=IJYsvI7HTCQ&t=69s
https://www.bizcommunity.com/article/ornico-unveils-financial-services-insights-from-2023-239357a
https://www.bizcommunity.com/article/provide-your-insights-for-the-2024-social-media-landscape-research-451309a
https://www.bizcommunity.com/Article/196/19/244196.html
https://www.bizcommunity.com/Article/196/18/244150.html
https://www.bizcommunity.com/Article/196/18/243828.html
https://www.bizcommunity.com/PressOffice/Ornico
https://www.bizcommunity.com/PressOffice/Ornico
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=499&cid=499
https://www.bizcommunity.com/PressOffice/Ornico
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=499&cid=499
http://www.twitter.com/OrnicoMedia
https://www.facebook.com/pages/Ornico-Media-Information/54137117119
https://www.bizcommunity.com/AboutRSS/196/18/consumer-0/cid-499/provid-0/s-/sm-.html

	Ornico launches the 2nd annual edition of the SA PR Measurement Landscape Report
	Measurement trends and challenges:
	Output-level metrics and measurement maturity:
	Measurement metrics and AI adoption:
	Ornico



